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This eMag is produced by the LDS Business & Professionals Association in
New Zealand. It’s focus is to inform, motivate and inspire. It is not an official
publication of the LDS Church, and any news and opinions expressed are those of
the authors or editor.

letter from CHAIRMAN

Investing Your
Time in Worthwhile
Activities

In the ‘Parable of the Talents’ one servant,
knew the Master was a ‘hard man’ and that
servant being ‘afraid’, buried his talent.

I’m sure that the other two successful servants also
knew the Master was a ‘hard man’ and they also had
fears. However, they overcame their fears and ACTED.
Both successful servants traded and magnified
the original amount(s) they were given. Those two
servants succeeded by exercising FAITH instead of
FEAR.
We can increase our faith as we gain knowledge. The
knowledge we require to attain the ‘abundant’ life,
once obtained, will help us to reach a position where
we are self-reliant. When we are self-reliant we can
then reach out to help others.
It is not a secret how to get there. It can easily be
discovered. However, it is not found in front of the TV
set, or a video console.
It may be discovered in formal study (education), or
informally through reading and attending seminars.
What it really takes is a decision to INVEST your time
in worthwhile activities. Not to spend your time in
wasted distractions or frivolous entertainment.
If you want to commence right now but you are not
sure where to start, here is the LDSBA recommended
reading list for personal development:
1 The Go-Giver – Bob Burg and John David Mann
2 7 Habits of Highly Effective People – Stephen Covey
3 8th Habit, From Effectiveness to Greatness – Stephen
Covey
4 The Greatest Salesman in the World - Og Mandino
5 The Richest Man in Babylon, Success Secrets of the
Ancients – George S. Clason
6 The Millionaire Next Door – Thomas J. Stanley and
William D. Danko
7 How to win Friends and Influence People – Dale
Carnegie

editor’s note
Your Time is
Limited

Your time is limited, so don’t waste it
living someone else’s life. Don’t be
trapped by dogma — which is living
with the results of other people’s
thinking. Don’t let the noise of others’
opinions drown out your own inner
voice. And most important, have the
courage to follow your heart and
intuition. They somehow already
know what you truly want to become.
Everything else is secondary.”
- Steve Jobs
Mark Fantham
Editor
editor@ldsba.org.nz
07 282 0201

Peter Skoludek
Photographer
02040096178

Dorothy Dando
Proof Reader
ddando@clear.net.nz

Arnold Schwarzenegger
Motivation - 6 rules of success
speech

Regards,
Laurence Day
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Viral Video – 2 Es

W

hen Ben and Aaliyah Armstrong got
married on the 15th January 2016,
they had photos taken by Ben’s
sister Stacey Scirkovich. The videos were
made by Henrich and John Hettig of Westone
Productions.
A shorter version of the wedding video was
also uploaded to Facebook, and was viewed by
a whopping 215,000,000 (as at 28th February
2016). Anything over 100,000 views is
considered ‘viral’.
In the video a group of family and friends
perform a haka. That’s not unusual in New
Zealand. Part way through the haka the bride
and groom are so visibly overcome with the
emotion of the moment that they join in.
The emotion was continued after the haka
with love, hugs and kisses and with ‘hongi’, a
pressing of the noses and foreheads together,
also seen in other indigenous cultures.
Communications came in from all over the
world including USA, Austria and Russia.
Somehow Europe, Asia and India also had huge
viewing numbers. Ben and Aaliyah’s future
looks ‘so bright… they might have to wear
shades’. The whole experience has quickly
thrust the two young newlyweds into modern
cultural icon status.
The thing that really amazes me is: It’s not just
a popular video, it has certain elements that
ensured its success, right from the beginning.
It’s weird because no one planned this video
out. No one said, “Hey lets make a viral video”.
No one said let’s get 215 million+ views.
Yet it happened. As fellow LDS business and
professionals’ we can learn something from
this local phenomenon.

2 Essential Elements of a Viral
Video: (list not exhaustive)
1 Emotional Engagement: Anger, disgust, love
and joy are the strongest emotions online. You
can see in the newlywed’s video that there
is a huge outpouring of the spirit of love.
As the video unfolds you feel awe, love, joy
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and cultural connection, especially if you are
reminded of your own wedding or your own
culture.
2 Network Involvement: Videos must be
relevant to a large network of people and
the larger the better. Some examples of
large networks are college students or office
workers. If you have a video that can link large
networks together you are onto a winner. In
this case the networks included anyone in love,
anyone that’s been married, anyone interested
in New Zealand, anyone interested in the haka,
rugby or the All Blacks; also, anyone interested
in Maori culture and its place in a modern New
Zealand. You can probably think of more.
Ben adds, “When it went viral that meant the
photographer’s and videographers’ work also
went viral. Because of their huge visual role
they were blessed with more employment and
international recognition.”
If you want to execute a marketing video
for your business it will also need to pose a
question, or answer a question, include your
brand, and also include a call to action (how
to buy your product or service). There are
templates available on the web you can follow.
Getting other people to share your content
on the web is key to your online marketing
success. So if your video can reach into the
hearts of your target market well enough, they
will do your marketing for you by sharing it
with their friends and their networks. q
Ben & Aaliyah Armstrong
benjamin.armstrong400@gmail.com

ssential Elements

W

e really appreciate
the fine photography
and videography skills
shown by Stacey and
Westone Productions,
without whom none of this
would have happened,”
Ben Armstrong
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Stacey Leah P
“I

love being able to capture a
moment in a person’s life,” says
Stacey Scirkovich of Stacey Leah
Photography.

Stacey Scirkovich
“Trust in the Lord with all thine heart; and lean
not unto thine own understanding. In all thy
ways acknowledge him, and he shall direct thy
paths.” Proverbs 3:5-6
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Stacey is a stay at home mum first and
foremost, but always knew that her love for
photography would be able to assist in helping
her family become more self reliant.
Her photography skills helped capture her
brother Ben Armstrong, and wife Aaliyah’s
special day. Ben and Aaliyah’s wedding
haka video went viral and ‘almost broke the
internet’ (previous story).
With all the attention from the media, Stacey’s
work has been put on an international stage,
showcasing her unique style. She admits the
success of the wedding haka video has created
an increase in demand for her work.
She has been interested in photography since
she was 13 years old and has a Design Degree
majoring in Photography.
Stacey adds, “Dad (Moses Armstrong - Aspire
Issue #2, Oct 2014), always taught us kids how
to be financially self-reliant and over the years
we watched him become successful in his
career and business. Because of his experience
as an accountant, business person and mentor,
he was able to help us kids whenever we
needed support. If I ever had a question or
needed some guidance, he was one of the first
I’d go to.
“At university they taught us how to produce
more artistic material, to give our work a niche
and provide an edge, within the professional
industry. This has proven valuable to me as it
has allowed me to develop my own style, and
consequently bring in a lot more work.”
Before any job, Stacey spends the lead up
period researching to help her get into the
right zone and constantly keep her work fresh.
“I really enjoy the variety my work gives
me from weddings and portraits through to
web design and advertising. It’s also a bonus
having a best friend that’s a professional

Photography
model,” Stacey says of her friend Chloe
Shepherd. “Working with her really helped me
‘up my A game’ and add a more professional
touch to my work.”
Juggling life as a mum and trying to start a
photography business is at times demanding.
Stacey’s favourite scripture is, “Trust in the
Lord with all thine heart; and lean not unto
thine own understanding. In all thy ways
acknowledge him, and he shall direct thy
paths.” Proverbs 3:5-6
You can get in touch with Stacey through her
facebook page or by contacting her via mobile.
q
Stacey Scirkovich
Stacey Leah Photography
021 0417 342
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“If You Want to Trip Over an Opp
Op

You Must Be Ou
“O

pportunities come to people
that are out there taking
their chances.”

Heinrich

Johnny

Dierderich
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Brothers, Heinrich, Johnny and Diederich
Hettig have tripped over some great
opportunities lately, especially helping to
shoot, edit and distribute Ben and Aaliyah’s
Haka Wedding Viral Video, that almost broke
the internet.
Westone Productions is the name of their
company which is based in Auckland. Westone
Productions are at the cutting age of video
production and distribution in New Zealand.
They specialize in promotional videos and
documentaries. Business is ‘on the up’ since
their involvement in the Haka Wedding Video.
“The Haka Wedding Video has added value
to our videography services. Since the ‘viral
video’ people have appreciated our work even
more. They trust us more and we are getting
bigger and better opportunities. We feel really
blessed,” Heinrich explains.
All of their opportunities have come from word
of mouth marketing, existing networks in the
church, or their music video connections they
have made. They first started by producing
music videos for local musicians, producing
over 100 videos just for TJ Taotua.
Lately more opportunities have come from
the Ministry of Social Development, schools
and companies like Mini, SkyTV and Maori TV.
“They are amazed by our skill-set in producing
good quality and reach. It’s great to get more
work from existing clients,” says Heinrich.
Heinrich is the Production Manager, Johnny
is on Camera & Editing and Diederich does
Sound & Drone Operating. There are also two
more brothers that will be coming on board in

pportunity...
portunity...

ut There Running”
the near future. The Hettigs Dad is GermanTongan/Maori-European and their Mum is
Samoan-Chinese/Maori-European. “We would
like to acknowledge our mum and dad who
never had a lot of money but were always able
to offer support. They believed in us kids,”
Heinrich adds.
Believe it or not, one movie that has inspired
them is ‘The Sound of Music’. Yes, I know that
does sound a bit ‘out there on the edge’. A
documentary they have enjoyed most recently

is Michael Jackson’s ‘Motown to Off the Wall’.
If you need a promotional video or maybe a
documentary of quality and you need it to
reach a lot of different networks, and you want
someone that is proven and trusted, Westone
Productions is a good choice. Give Heinrich a
call on 021 066 1139. q
Henrich Hettig
westoneproductions.co.nz
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The E-Myth Revisited by Michael Gerber - Book Review

Why Most Small Bus
and What to
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usinesses
sinesses Don’t Work
Do About It
T
he E-Myth would lead you to
believe that entrepreneurs start
companies; the truth is (most
times) it’s a technician that starts a
company.

For example:
• A disenchanted real estate agent wants to
become a real estate broker.
• The talented chef wants to open his own
restaurant.
• The plumber despises his boss and breaks
out on his own.
What’s the problem?
The problem is, the skills needed to be a
technician are quite different than the skills
needed to be an entrepreneur.
You see, there are three personality types and
we are all a mixture them:
1 Entrepreneur - A person who creates a
vision of a company that will predictably
attract and keep customers.
2 Manager - A person who implements and
supervises the systematic achievement of
technical work. A person who has a place for
everything and everything in its place. The
manager craves order and status quo in every
aspect of the business.
3 Technician - Do-it-yourselfer. The only one
in any business that can do the job that is
at hand. The technician is the person who is
interested in ideas; he is interested in how to
do it.
Being a good chef doesn’t automatically mean
you will be a successful restaurant owner. The
myth is, that the two jobs are the same thing,
when nothing could be further from the truth.
The successful chef who opens his own

restaurant often does not realize he also needs
the skills of marketing, advertising, sales,
budgeting, time management, accounting,
leadership, etc.
The chef has mastered the skills to be a good
chef, but when he opens his own restaurant
he is now required to train other chefs, how
to do what he did so well. But training is not
necessarily his skill-set. And somehow he
is going to have to transfer the acumen and
efficiency, which made him successful. The
worst business owners tend to be technicians.
In part two, Gerber also walks you through
the steps in the life of a business from
entrepreneurial infancy, through adolescent
growing pains, to the mature entrepreneurial
perspective, the guiding light of all businesses
that succeed.
He then shows how to apply the lessons of
franchising to any business whether or not it is
a franchise.
In part three, Gerber draws the vital, often
overlooked distinction between working on
your business and working in your business.
After you have read The E-Myth Revisited, you
will truly be able to grow your business in a
predictable and productive way. q
Mark Fantham
editor@ldsba.org.nz
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