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letter from CHAIRMAN

editor’s note
Advertising:

LAUNCHING
LEADERS
Hamilton NZ – 2015

Recommended
Reading
For Personal Development:

1 The Go-Giver – Bob Burg and John David Mann
2 7 Habits of Highly Effective People – Stephen

Covey

Please contact me if you would like to
advertise in this magazine.
Or maybe you would like a media rich
eMag for your own business?
Not sure how to integrate your
newsletter and social media to attract
new clients? Your own eMag will
bring deeper engagement and further
reach. Contact me for more details on
how to get your 1st issue for free - 07
282 0201
Mark Fantham
Editor
editor@ldsba.org.nz

3 8th Habit, From Effectiveness to Greatness –
Stephen Covey
4 The Greatest Salesman in the World - Og Mandino
5 The Richest Man in Babylon, Success Secrets of

the Ancients – George S. Clason

6 The Millionaire Next Door – Thomas J. Stanley and
William D. Danko

For Business/Career Understanding:

7 Great Work Great Career, How to Create Your

Peter Skoludek
Photographer
02040096178

Dorothy Dando
Proof Reader
ddando@clear.net.nz

Ultimate Job and Make an Extraordinary Contribution
– Stephen R. Covey and Jennifer Colosmo

8 Rich Dad Poor Dad – Robert Kiyosaki
9 The E-Myth Revisited, Why Most Small Businesses

Don’t Work and What to Do
Gerber

About it – Michael E.

10 The Ministry of Business - Steven Hitz (with
James W. Ritchie and Hyrum W. Smith)
11 Good to Great - Jim Collins
12 The Art of the Start – Guy Kawasaki
Kind regards
Laurence Day
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B

e amazed at the diverse talent
of one of the most exciting
artists to emerge from New
Zealand. Having created pieces for
Vai’iga Tuigamala, Graham Henry,
Temepara George and Stefano
Olivero, and Danny Milosevic, artist
Dave Sotogi (pronounced So-tongee) has successfully paved a path of
innovation and originality.
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How to get Your Dream Job using

Enthusiasm for Leverage

O

riginally from
Colorado and now
living in Utah,
Barbie Berg, a former
accounts payable clerk,
realized her childhood
dream by securing a
job in the bridal dress
industry.
From the time she was four
years old, she was interested
in bridal dresses and ball
gowns. Now, she is to the
wedding dress industry,
what Dr. Dre is to the hip hop
music industry.
Barbie’s mother was a strong
influence in her life and guided her to follow
her dreams. Barbie even went to her first grade
Halloween party as a bride. Barbie used to take
her mom’s night gowns and nip and tuck them
with safety pins into a fashion creation which
she would also model.
Later in life, Barbie developed social media
skills and three years ago she identified a
business in Salt Lake City called LatterDayBride
& Prom where she desperately wanted to work.
So she reached out to them for a job.
At the time, there were no jobs available. But
because the owner of the business, Nicole
Thomas, fell in love with her contagious
enthusiasm and limitless energy, she decided
to make a position available just for Barbie.
For three years, Barbie has worked at
LatterDayBride & Prom and her title has
changed from social media director to creative
director. LatterDayBride & Prom features
the largest and most prominent selection of
modest bridal dresses in the world. “Nicole
the owner started the company because there
were just no stylish, modest and fashionable
bridal gowns available. Our competitors have
at most fifty dresses to select from where
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as we have over three
hundred,” explains Barbie.
“My mom has been my
biggest supporter. I wasn’t
keen on coming to Utah, but
my mom kind of talked me
into it. I am glad she did, or
I wouldn’t be where I am
now, she adds.
“My favorite movie has
always been the musical
The King and I. I loved it
when she took all of the
servants and dressed them
in European ball gowns.
I remember being very
young yet thinking ‘I love
that dress – I’ve got to have

it!’”
Barbie states, “Don’t just be good at your job.
Develop your skills, bring something to the
table. Make yourself so useful that if your
company fired you, they would be totally lost
without you.”
Clearly Barbie emanates the kind of
enthusiasm that is contagious and builds
relationships, making her a valuable team
member everywhere she goes.
Barbie also said, “When I see a bride get the
dress she loves, it makes my entire job worth
it. I love people, and I’m good with people. I
love making people happy - Often I will meet
a random person in an unlikely place and get
inspiration from them. So I like to talk to as
many people as I can and make friends with
everyone.”
Barbie’s parting advice to LDS youth is: “Try
lots of different projects; step outside of the
box. Try stuff that you know will challenge you.
You will end up using those new skills later in
your life in another situation.”
She also concludes with, “Take what is offered
to you and make it better than what it was
when you started.”

Barbie Berg becomes the Dr. Dre of the Wedding Dress Industry
LatterDayBride & Prom
Barbie Berg - Creative Director
T: 801.363.2574
balberg@latterdaybride.com
Barbies Blog
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Y

ou may remember Thomas Swain
from the May 2015, Issue of
Aspire. We did a story on him
and his cartography work, which is the
study and practice of making maps.
He also started a website called:
missiongeek.net which has its articles shared
regularly by Deseret News, LDS Living and
Meridian Magazine. Mission Geek gets over
100,000 visitors a month.
One reason why Mission Geek exists is to help
you spread the gospel using funny memes and
videos. Another reason is because Thomas also
wanted to do his bit to keep missionary work in
your ‘top of mind’ and to bring breaking news
to missionaries and their families.
“I saw how connected my fourteen year old
sister was with social media and I decided that
if I wanted to be heard, I had to be available
across mobile devices,” says Thomas.
After a few failed attempts, Thomas finally
created a fully functioning website with a
range of linked social media partnerships to
match. “It was incredibly difficult to achieve,
because I really didn’t know what I was doing.
At first I had no idea what a ‘meme’ was, now
I’m coming up with ideas on my run.” Visit the
meme gallery: here
“When I first started it wasn’t really popular to
post mormon content online. Then everything
changed when David A. Bednar made his iconic
BYU education week address. Mission Geek
created a two-minute version of that address
on their youtube channel. Link: here
“It’s not easy to grab the attention of a
teenager, especially with so much else
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happening online, but we’re getting there, one
article, at a time.”
Mission Geek’s most viewed stories include:
20 Blow-you-away baptism photos
How we baptized a whole village
New member cuts out tattoos to serve mission
How captured missionaries escape mafia boss
20 Powerful Mission Photos
Mission Geek primarily publishes inspirational
articles about missionary work as a first step
to helping people gain the desire to start
preparing for a mission. “I’m so grateful every
time someone shares our content. I receive
so many positive comments from people who
needed ‘just that article at just that time.’
“People have been reactivated, baptised and
decided to serve missions because someone
decided to share - so thank you,” says Thomas.
Mission Geek plans to expand by adding
additional writers for an RM section. Thomas
also plans to start translation of the articles
into other languages.
Website: www.missiongeek.net
Facebook: themisssiongeek
Twitter: @missionary_geek
Instagram: THEMISSIONGEEK
Mission Geek is always looking for new stories
or great mission photos. Please contact Thomas
at themissionarygeek@gmail.com
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Boxing +Technology -> Box’Tag

World Champion
Light Weight
Boxer Gairy St.
Clair with Losh
Matthews
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It still has the speed, fitness, accuracy
and spectacle of boxing, but now
anyone can compete

H

ave they finally developed a sport
that captures everything that’s
good about boxing and dropped
everything that’s bad… like Don King
for starters?
Using a similar contact and scoring system
to the sport of fencing, Box’Tag records each
punch including other metrics like the force of
the punch. You can loose points for punching
too hard or shots to the head. Now… all of a
sudden you have a politically correct form of
the ancient Greek gladiatorial sport we call
boxing.
You win points by touching the vest your
opponent is wearing as many times as possible
while your opponent does the same thing. The
score is tallied in real time and the referee can
stop the ‘fight’ if he or she believes you are
breaking the rules.
The way you win a Box’Tag fight is to have a
higher aggregate score at the end of the bout.
This means if you are fast, accurate and fit
you can win. Whether you are out of shape,
a child, an invalid, a geriatric, a different age
or sex, or you have one arm, assuming you
are evenly matched and you like something a
little bit competitive with the spectacle and
atmosphere of boxing, then this is your sport.
Box’Tag has proved very popular in Australia
where Losh lives. He has promoted it as a
viable alternative to more dangerous combat
sports that are becoming popular. Doctors are
happy with Box’Tag because the ‘big negative’
about boxing was the continuous blows to the
head.
“Box’Tag doesn’t have any negatives,”
explains Losh. “A large number of Australian
organisations and individuals including Boxing
Australia, the Cooperative Research Centre
for Microtechnology, the Australian Institute
of Sport, the Commonwealth Scientific
and Industrial Research Organisation, the
Queensland Academy of Sport, Victoria

University, the University of Canberra
Research Institute for Sport and Exercise, the
Canberra Police Community Youth Club, sport
technology companies, medical specialists
and champion boxers, have contributed to
its progressive development. On several
occasions during recent years Box’Tag
has been included in the Victorian and
Australasian Police & Emergency Services
Games and in 2011 a pilot Box’Tag program
was successfully run at a Brisbane school.”
A bit of electronics, some textiles and software
and an idea that has captured peoples
imagination brings the boxing ring experience
to the everyday guy and or girl. Yes, two
grandmas could go at it to settle a feud and
maybe come out friends. You know how two
sluggers can hug each other at the end of a
bout?
Losh’s vision of the future for Box’Tag is to
take it to the Olympics as a stand alone sport
in its own right, separate from traditional
boxing. In every country that sees it as a
viable sport for the future, teaching discipline,
controlled aggression, technique, coordination,
fitness, speed and sportsmanship, Box’Tag
becomes commercially viable for that country.
Whether you would like to compete, or start
your own club or maybe become a coach or an
official, call Losh and talk it through. Or maybe
you are a financier and you’d like to take
Box’Tag to the next level.
Losh Mattews - +61 424 819988
witchie562000@yahoo.com
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